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http://blog.coursera.org/post/55080731561/coursera-secures-43m
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Open edX

http://code.edx.org
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Democratization?

http://blog.coursera.org/post/54132976778/8th-grade-twins-take-astrobiology
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U of Edinburgh, 2013

„so many of our learners appeared to 

be very well educated despite the 

undergraduate entry-level“

https://www.era.lib.ed.ac.uk/

handle/1842/6683 0% 10% 20% 30% 40% 50%
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U of Edinburgh, 2013

https://www.era.lib.ed.ac.uk/

handle/1842/6683
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Did Students Take Notice?

Survey among local students (bachelor’s and master’s programs), N = 77

never heard of it heard of it took a peek used it
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University of Pennsylvania

The main users, especially in BRICS 

and developing countries tend to be 

young, well-educated males who are 

trying to advance in their jobs. […T]he

individuals the MOOC revolution is 

supposed to help the most […] are 

conspicuously underrepresented […].
http://papers.ssrn.com/sol3/papers.cfm?abstract_id=2350964
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Sebastian Thrun, Udacity

We were on the front pages

of newspapers and magazines,

and at the same time, I was realizing, 

we don’t educate people

as others wished, or as I wished.

We have a lousy product.

http://www.fastcompany.com/3021473/udacity-sebastian-thrun-uphill-climb
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MOOCs to Lure

High Potentials?

http://blog.coursera.org/post/65596539008/

introducing-coursera-learning-hubs-global
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New Target Groups?

• Continuing education

• Professional development
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EUR 25,000?
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Udacity and Georgia Tech

Per Course:

• “Faculty stipend”: US$ 20,000 once

• Lecturer: US$ 10,000 per run

• Production: US$ 111,000 once

• “Course assistants”: US$ 33,000

per run (200 participants)
http://www.documentcloud.org/documents/703593
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edX Fees

• “University self-service”:

edX keeps first US$ 50,000

of revenue

• “edX-supported model”:

US$ 250,000 for production,

US$ 50,000 for every additional run

http://chronicle.com/article/How-EdX-Plans-to-Earn-and/137433/
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http://blog.coursera.org/post/63203718248
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ECTS Credits for MOOCs?

• Transfer of U.S. credits?

• No ECTS credits

without formal enrollment?

• Loopholes?

• Lisbon: reversal of evidence
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Written Exam

for my Math Videos?

Examination Fee

Survey on Facebook and Google+; 186 participants

Letter from lecturer

Letter from university

Offical ECTS certificate

Free       EUR 10      EUR 20     EUR 30      EUR 40    EUR 50
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Paid Tutoring

• Udacity and SJSU:

25% pass rate instead of 65%,

73% with general audience
http://blog.udacity.com/2013/08/sebastian-thrun-update-on-our-

sjsu-plus.html

• Udacity: „Courses“

• Udacity & Georgia Tech: Master
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Freelance Online Tutoring
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MOOC as Textbook 2.0

http://www.businesswire.com/news/home/20130410006022/en/

https://www.edx.org/press/gates-foundation-announcement
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Flipped Classroom: Dual Use

• One’s own videos etc.:

better education

(EPFL: groups of students working

with videos, flipped classroom)

• Somebody else’s MOOC:

cost reduction (really?)
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MOOCs by Manufacturers

http://www.opencourseworld.de/pages/

coursedescription.jsf?courseId=487693

https://open.sap.com/courses
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Education Without Universities

• Udacity Open Education Alliance

• Badges, Endorsements, …
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Not So Much About Technology
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Inside Quizzes

• Types of Quizzes
Dead man’s switch, skill & drill,

worked example, transfer, self-explanation, …

• Roles of Quizzes
Busywork, checkpoint,

learning device, motivator, …

• Types of Feedback
Correct answer vs. diagnostics, text vs. video,

immediate vs. delayed, …
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Easy Learning?

• „Desirable Difficulties“
Bjork/Dunlosky/Kornell. Self-Regulated Learning: Beliefs, Techniques,

and Illusions. Annu. Rev. Psychol 64, 417-444 (2013).

• „Amount of Invested Mental Effort“
Salomon. Television is “easy” and print is “tough”.

J. Ed. Psychology 76(4), 647-658 (1984).
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Integrated Quizzes

http://www.capira.de/
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A Fundamental Contradiction

• What we do:

spoonfeeding

• Who we reach:

autonomous learners

• How to do higher education?
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www.j3L7h.de

http://www.waxmann.com/fileadmin/

media/zusatztexte/2960Volltext.pdf


